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Abstract

“The exiting European legislaive framework with regad 1o the environment involvs constrains that
ar perceived as hindrances 0 the cost-bene it analyss by som companics and businss groups. For cxample,
the Volkswagen falur 10 comply with such obligaions by using a sophisticated grecmwashing taicay i order
10 icreas s prois o the Dicsel carssold i Europe and United States shows an obvious reuctance 10 cover
the coss requred by the environmental laws. The same tendency is reealed by the lobbying sgainst EU
environmental plices by some rade associtons inanced by multnatonalcorportions which therwise clam
o support sustinable development. Companies thu tend t promoie thei shorterm goals againt the public
{nteres, by cither avoding o rying o el environment-related legal consrints. Thisarticle will argue for the
nced 10 claborte 3 new spprosch 1o cnvronmentl oblgations which would fe both short and long-term
inteests 0 sustainabe poices, by spellng enorceable measures 1 tax casbon release, pollution, nd producton
of fossifucld product. The Volkswagen case will be discussed n order o make clar that once they are
exposcd by the media, grecawashing stricgics are more counter.productive for 3 company han genuine.
Susainabe policics. Finally,th aricle will show how the customers'expectation fo cnviroamenally ricadly
products challnges the traditional cost-beneit anlysis and how the enforcement of environmental laws could
make environmental obligation, besides 2 moral duty  angibe and measrable business goal
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1 Introduction

“The recent cllaps of Volkswagen s green image” duc o the discovery tha i Dicselcars sod in
Europe and the United Staes used  sophistcsed sofware 1o cheat cmission fess has raised the queston
‘whether the existin legal framework related to environment procton provides suffcient inentives fo thos
‘companics tht deceitally claim o promote eavironmentlly frendly policies n order o boost ther sales.
Basically, many such companics tend to follow a narrow cos-bencit analysis 3 to subvert cnvironmenally
cconomics. Accordingt0the trip botom lin (TBL) approsch tosusainabilty (1], which measures
sustainabilty with an eyc on "profit, peopl, and planc”, this means tht such organizations and companics
undermine a ful soieal cost-benci analysis and kecp relying on the twadional monistc view of business
acivity,confined 1o fnancialor cconomic susainabilty
“Thas there s 2 nesd 1o sketch & new spproach to cnvironmental obligations that could bind ogether
short and longterm inerests of cconommc sctors with sustsnsble policies. This i & practcal bond that as 1
take inlo account the way in which cnforcable laws that cstablish, for exampl, laxs for carbon relcase,
polluton, and production o fossil-ucled products could be mor cfctively promoicd by politica actors. The.
later could n turn be motivated to promote such laws through the demoeratc sccountbily process. So
limately the mai moralagens that would ressur goveraments o mpose enforccable cnvironmenal laws on
companies nd cconomic acors i geners woud b th ctzens themselves.

2 The Volkswagen trigger for a new approach to environmental obligations

“There i alrcady  leratur around corporae deception and “greenvashing” n the absence of extemal
verifcation (2] Obuiously, he corporae tendency o cschew cavironmental egultions as alrcady a history
According o 3 survey made by the sience company TeraChoie in 2009 [3] nly 2% ofthe companies which
profesed at the time 3 commitmen to cavironmentl polcis were truthful. The remaiing 98% represeted.
Companies that usd more o less harmful srstegies of gxcenvashing. Ths stdy was focused. sspecilly an
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